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Mix vusiness with pleasuge.

Rewarding commitment
at Capgemini

OVERVIEW

Capgemini is a global leader in
consulting, technology and
outsourcing services and employs 198
people in their Business Process
Outsourcing Office in Adelaide.

Capgemini celebrate Length of
Service awards with all their
employees with RedBalloon Gift
Certificates which include the
Capgemini logo and a personalised
message.

We love the range of
experiences available for our
staft, and to be able to give
them a gift they will remember

and one they may not have ever’

purchased themselves.

Amber Matson, Human Resources Officer

Capgemini

@@ Capgemini
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LENGTH OF SERVICE AWARD CATEGORIES

Capgemini reward their employees for 2, 5 and 10 years of service with an
incremental range of RedBalloon experiences according to the length of
time each employee has been with the business.

GIFTS THAT APPEAL TO EVERYONE

Capgemini’s employee base is a mix of generations with Gen X (60%), Baby
Boomers (25%) and Gen Y (15%) so it was important Capgemini chose an
award partner that could cater to all demographics and desires.

RedBalloon’s selection of more than 2500 experiences across 12 different
categories (Driving, Flight & Flying, Getaway, Gourmet, Outdoor, Water &
Spa, Wellbeing and more) was the ideal solution to appeal to such a
diverse range of individuals of all ages and interests.

Amber Matson, Human Resources Officer at Capgemini says “the process
is very easy and the appeal for RedBalloon is across the board for our
people -there is something for everyone, from the adventurous to the
relaxing”.
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A FEW PERSONAL STORIES....

Capgemini use the employee stories to share with
other employees. This has been a powerful way to
recognise those who have shown their
commitment to Capgemini and to get everyone
having positive conversations about their
experience, the award program and the company
itself... not to mention share in the fun!

THE TOP GUN...
Aerobatic flight in a Warbird

THE DARE DEVIL...

“We did a %2 Roll Split S, Hesitation Roll, Chandelles, Skydiving

Barrel Rolls, Loop and a Hammerhead. A blend of terror

and exhilaration. Most noticeable was the G-Forces.
“0n the weekend | had the

pleasure of spending my
RedBalloon voucher. | know
| am a little crazy; however |
used it to do a Tandem
skydiving jump out of a
plane at 10,000 feet. It

was truly an awesome
experience. “

At one stage | was looking up through the canopy and
realised the forces made my head go back and keep it
there. Beautiful sky up there until it was quickly replaced
by the ground, the sky again and then the ground again
only to end right side up. Another time lining the wing tip
up with a point on the ground only to see us spinning
around that point. | have never seen the Earth spinin so
many ways.

To have done this is something | will always remember By Ron Crehan

with awe and excitement. Without the generosity of
Capgemini, | would not have been able to do it and have
a great appreciation of the RedBalloon gift vouchers.”

By Roger Smith

THE WINE CONNOISSEUR...
Penfolds Grange Winery Tour

“Peter & | went on the Penfolds Grange Wine tour with our RedBalloon
experience on March 1% 2009. It is really something to rave about. We
chose this experience as we had visited the Champagne region of France
and enjoyed those experiences & found we had not visited the most
famous of Australia’s wine houses. The perfect opportunity was on offer from RedBalloon.

No twisting of arms required, so off we went to indulge our senses. The tour was very interesting and was
topped off with a superb tasting of 6 wines with one being the 2002 Grange. At $550.00 a bottle this was a real
treat and was enjoyed by all in the group.”
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By Susan Eaton




